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Get Started on, and Navigate Through
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How to use and Explore the Site That Helps
you Influence the SAP® Software of Tomorrow
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Having

In How

SAP°® Develops Software

Do you have a great idea for a new SAP® product? Would you like to
see a specific enhancement or feature added to an existing
solution? Do you want to experience beta software and implement
new releases as soon as they hit the market? SAP’s Customer
Influence program enables SAP customers to influence and adopt
SAP innovations throughout the product lifecycle via the Customer

Influence site.

LOGON TO CUSTOMER INFLUENCE
Use this link to log on to Customer
Influence.

FULL ACCESS

Full access to Customer Influence

requires a validated customer account

such as your s-user account from SAP

Support Portal or the account you were

assigned when you purchased an SAP

product.

« Enter your email or user ID and pass-
word for access to all offerings on the
Customer Influence site

+ Use single-sign-on (SSO) so you do
not have to enter your password ev-
ery time you visit the site again

« If you have multiple accounts using
the same email address, make sure
to use the user ID instead of the email
so the logon is always performed with
the same account

LIMITED ACCESS

For public accounts (p-user) from other

websites like SAP.COM, SAP

Community Network, SAP Jam, et

cetera, there are some limitations on

the Customer Influence site which will

prevent you from:

« Participating in projects open to
customers and partners only

 Registering for SAP Early Adopter
Care or SAP Customer Engagement
Initiative projects

You can check which type of account

you are currently using on SAP
Accounts.

SORGE


https://influence.sap.com/sap/ino/
https://influence.sap.com/sap/ino/
https://accounts.sap.com/ui/protected/profilemanagement
https://accounts.sap.com/ui/protected/profilemanagement

SAP USER ACCOUNTS

The Customer Influence site uses SAP
Universal ID for user authentication
which allows you to consolidate your
multiple user accounts into one ID. This
means you can:

» Manage all accounts in one profile

» Use one login for all your accounts

» Keep your account for life

You must link at least one of your
existing accounts (s-user or p-user) to
your SAP Universal ID and this account
will determine the authorizations you
have on the Customer Influence site.

HOW DO | CREATE MY UNIVERSAL ID?
Use this link to create your universal ID.

TERMS OF USE AND PRIVACY POLICY
During the first logon, you must accept
the terms of use and acknowledge the
privacy statement. You can see the most
current version of these documents by
clicking on the links at the bottom of
each Customer Influence page or by
clicking on ‘terms and conditions’in the
user account dropdown menu.

SAP USER GROUP ASSIGNMENT

At your first logon, open your user
profile page and select the SAP user
group of which you or your company is
a member. This helps strengthen your
user group's influence on SAP and
gives you access to any private
communities that your user group
might operate on the site. If you are not
a member of any SAP user group, just
select ‘none.

FORGOT YOUR PASSWORD?

If you forget your password, you can

reset it yourself:

+ For s-user accounts: use the ‘Reset
password’ link from the SAP Support
Portal (LINKS?)

« For p-user accounts: use the ‘Forgot
password?’ link from the logon
screen labelled ‘SAP ID «

Service'

« For SAP Universal ID: use the ‘Forgot
password?’ link from the logon
screen labelled ‘SAP Universal ID’

SORE


https://discover.sap.com/universalid/en-us/about.html
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Getting Used To Your

When accessing the Customer
Influence site without targeting a
specific page (for example, filtered list,
project, single improvement request),
you will start on your home page. Here
are some screen elements worth
noting:

» Onthe top left you can expand or
collapse the navigation menu from
which you can quickly navigate to the
list of all influence opportunities,
areas of interest, feeds, and reports

+ On the lower left you can open the
online documentation, which telly

you more about the page you are
currently viewing

Below the user icon you will find
quick links to all influence
opportunities, your improvement
requests, delivered improvements,
votes, comments, followed objects,
and registrations

On the top right you can expand your
user menu to check your profile, set
your data, or review the latest
versions of the terms of use and
privacy statement

documentatio

Expand = | T cimioner e Globaly | et 3] € v P (@ omsoans. -
o [
¢ RequostsConchedbyMe 78
1 by Oppsties o ings 40
Quick Q  RequestsUnassigned 9031
links ¢ WyPednghpos 0
¢ Regssordorlp 2
Welcome to Customer Ifluence for Poject Managers and Improvement Request Gaaches. Read below for
5 Objects I Follow 10 an inlroduclion whial you can do on Cuslormer Influence and discover a sel of video lulorials and furlhier
Sooumentaton
T g splays s you e 0k 1 mnage e oppOTInLES (ojec manyen) o
praveent 1oouests (R conthy, TG GG Dulon on ne 1op AGH 13 YOU SWHER petween ts manage
View 30 1 customer view,
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Your Influence

The list of influence opportunities will show all projects and programs in a
certain stage. In the filter panel on the left you can narrow down the selection
through quick filters (active, open for request submission or registration,
upcoming, completed, or the ones you have registered for), or by applying
additional filters out of the areas of interest. The filter panel can be collapsed to
gain more space to see the influence opportunities, which are grouped by their
type or by the activity they offer:

SAP Customer
Engagement Inltiatlye

SAP Early
Adopter Care

SAP Customer Engagement
Initiative
INNOVATE with SAP

SAP Early Adopter Care
ADOPT a new product

SAP Customer
Connection

SAP Beta Testing (own
system)
EXPERIENCE Testing

SAP Customer Connection
IMPROVE my product

SAP Continuous
Influence

SAP Beta Testing (SAP
system)
EXPERIENCE Testing

SAP Continuous Influence
IMPROVE my product

AP SE or an SAP affiliate company. All rights reserved
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On the top right, you can toggle the display between a tile view or list view and
you can expand the view to the full screen.

ECAD T ——— e el B (@ omesnem

29l Homepage / Open for Submission or Registration

Opento Submisson or Regitaton Mansgiog view (9%) =
RIS Sort By MostRecent  LatestChange | EndofSubmis.. | = +
A1 Oppotuntes 15

SAP S/4HANA Chatbot

SAP Asset Intelligence

Aciive sa4
Registration ends on Oct 1, 2020 Network
Oper 197 Stalus: Acive
Upcoming 1
Completed 57
My Registrations
Fillor By ArcalTag
SAP S/4HANA 1909 SAP Customer SAP Edge Services
e Registration ends on Oct 2, 2020 Engagement - Project Registration ends on Oct 1, 2020
Products Status: Actve List Status: Actve
Industries e
Influznce Opportuntss Stalus:
otner
¥
SAP Lease SAP SuccessFactors

SAP Customer

It's worth noting that all filtered selections can be stored as browser bookmarks.
For example, you can save the filter for active opportunities in the human
resources area of a specific influence type.

KL



Follow us

f ® @ (n

www.sap.com/contactsap

Studio SAP | 66312enUS (20/06)

© 2020 SAP SE or an SAP affiliate company. All rights reserved.

No part of this publication may be reproduced or transmitted in any
form or for any purpose without the express permission of SAP SE
or an SAP affiliate company.

The information contained herein may be changed without prior
notice. Some software products marketed by SAP SE and its
distributors contain proprietary software components of other
software vendors. National product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company
for informational purposes only, without representation or warranty
of any kind, and SAP or its affiliated companies shall not be liable for
errors or omissions with respect to the materials. The only warranties
for SAP or SAP affiliate company products and services are those
that are set forth in the express warranty statements accompanying
such products and services, if any. Nothing herein should be
construed as constituting an additional warranty.

In particular, SAP SE or its affiliated companies have no obligation to
pursue any course of business outlined in this document or any related
presentation, or to develop or release any functionality mentioned
therein. This document, or any related presentation, and SAP SE's or
its affiliated companies’ strategy and possible future developments,
products, and/or platforms, directions, and functionality are all
subject to change and may be changed by SAP SE or its affiliated
companies at any time for any reason without notice. The information
in this document is not a commitment, promise, or legal obligation
to deliver any material, code, or functionality. All forward-looking
statements are subject to various risks and uncertainties that could
cause actual results to differ materially from expectations. Readers
are cautioned not to place undue reliance on these forward-looking
statements, and they should not be relied upon in making purchasing
decisions.

SAP and other SAP products and services mentioned herein as well
as their respective logos are trademarks or registered trademarks of
SAP SE (or an SAP affiliate company) in Germany and other countries.
All other product and service names mentioned are the trademarks
of their respective companies.

See www.sap.com/copyright for additional trademark information
and notices.
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https://www.sap.com/copyright
http://www.sap.com
https://twitter.com/sap
https://www.facebook.com/SAP
https://www.youtube.com/user/SAP
https://www.linkedin.com/company/sap
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